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Notes to Contributors 
The Editorial Team invites the submission of manuscripts that fit the agenda and goals of 
ZFW to contribute to the conceptual and empirical advances within the field broadly defined, 
including neighboring disciplines. The submission process is conducted online through the 
Manuscript Central online platform: https://mc.manuscriptcentral.com/zfw. 
 
Online Submission 
The submission of a manuscript requires to upload a title page, the text manuscript prepared 
in Times New Roman 12, double-spaced with tables and figures (jpg, png and similar file 
types) on separate pages at the end of the manuscript. The title page should contain the 
name(s) of author(s), their affiliation(s) and address(es), the title (and subtitle) of the 
manuscript, a short abstract (max. 200 words) and 6-8 keywords.  
 
Length 
The length of submissions differs by type of contribution: 
Manuscript type Approximate number of characters/words 
Research papers 60,000 characters (with spaces) or 9,000 words 
Editorials (for special issues) 20,000 characters (with spaces) or 3,000 words 
Book reviews 4,000 characters (with spaces) or 600 words 

 
Refereeing 
All submitted research papers undergo the double-blind peer review process of ZFW.  
 
Style 
All headings should be in sentence case and ordered using Arabic numerals. The journal 
especially invites English publications; German contributions are also possible (see 
“Autorenrichtlinien”). The authors are responsible for grammar and style and should have 
their papers checked by a native speaker or copy editor prior to publication.  
 
Figures and Tables 
Figures and tables should be consistently numbered as Figure 1, 2, … or Table 1, 2, … 
Figures are to be submitted in print-ready form (min 300 dpi) considering the page size 
standards. Titles should not be embedded in the figures but remain separate in the text.  
 
Citation 
All references should be listed at the end of the contribution in a “References” section. This 
section can be preceded by “Acknowledgements” and/or followed by an “Appendix”. 
Citations are largely based on the Harvard referencing style. Please consider the following 
suggestions and examples: 

• If there are two authors, the in-text reference should be Duranton & Puga (2004). 
• If there are three or more authors, the in-text reference should be Borghini et al. 

(2004). 
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4. Book chapters 
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Proofs 
Before publication, the authors will receive a proof of their contribution which they are 
requested to check for mistakes – major stylistic or other changes are no longer possible at 
this point.  
 


